
24

In 1997, the Chronicle Company increased the cooperation between KRON and BayTV,

in part by assigning KRON's director of local programming to run BayTV while retaining her

position at KRON. An increased financial commitment from the Chronicle Company has

enabled BayTV to increase sharply its entire staff, its reporting staff, and its studio equipment

and newsgathering equipment (all digital) so that BayTV now programs almost the entire day

with original news and public affairs programming. Unlike other news outlets in the community,

BayTV covers important local events live and has developed the reputation for being wherever

the public's eye is needed. The Chronicle Company continues to subsidize BayTV because it

believes that this type of intensely local medium is viable and should be nurtured - both because

of its benefits to the Chronicle Company and its benefits to the public. See Giller Declaration,

~~ 3-4,6-7, 13.

BayTV uses significant KRON and Chronicle resources to produce programming that is

unlike the content presented by either of the other two outlets. For example, KRON's morning

show anchor hosts BayTV's morning show (from 7 to 9 AM). KRON's sports anchor hosts a

daily call-in sports show and BayTV's nightly hour-long news magazine, Take Issue, is hosted

by KRON's evening news anchor. BayTV is able to provide a program like Take Issue by

building on a story that KRON has already reported during the day. By the same token,

BayTV's hour-long newscast at 9 PM uses both original BayTV reporting and KRON reporting

with special BayTV sidebars. See Giller Declaration, ~~ 6-9. According to an April 1998 report

by the San Jose Mercury News: "There is simply nothing else in Bay Area TV news to compare

with the fast-growing alliance between KRON-Channel 4 and BayTV. By planning their news

coverage together, sharing news crews and other resources, they can function like two news

agencies linked for a single purpose: providing better local coverage."
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BayTV also works with the Chronicle's staff. Indeed, because BayTV provides more

hours of news per day than does KRON, it makes far greater use of the Chronicle editorial staff

than does KRON. BayTV has placed cameras in the Chronicle's Walnut Creek, Sacramento, and

San Francisco offices, and daily places Chronicle reporters and columnists on air. See GUIer

Declaration, ~~ 10-11.

Along with the other Chronicle Company outlets, BayTV has participated in the About

Race, Voice of the Voter and other special series, and it shares with the Gate the task of making

these series interactive. For example, BayTV took KRON's five-part series About Race and ran

each segment as part of an hour-long program on five consecutive Mondays. Viewers were

given the opportunity to call-in to the program to discuss what they had seen on the broadcasts,

read in the newspaper, or seen on the Gate. BayTV ran similar programs in connection with the

Voice ofthe Voter, providing extensive coverage of local elections and conducting local forums

on the Bay Area transportation crisis as part of the Transportation Chronicles series. See Gitler

Declaration, ~ 11.

Like the Gate, BayTV is in its first phase of development with much growth ahead of it.

Also like the Gate, BayTV could not exist in its current form without the support of both the

Chronicle and KRON and a corporate vision that these entities should work together for the

benefit of the entire company and the public.

V. COMMON OWNERSHIP IS SUPERIOR TO
JOINT VENTURES IN ACHIEVING SYNERGIES

What the Chronicle Company has begun to achieve and, more importantly, what we

expect to be able to achieve in the coming years with new local media argues forcefully for the

value of newspaper/broadcast synergies in creating local content. The Notice has recognized that

these synergies may be important and asks whether they could be obtained through joint ventures
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as well as common ownership. See Notice, ~ 38. As discussed briefly below, and in more

detail in the Besen/O 'Brien Report, at 17, 20-24, common ownership has distinct advantages

over joint ventures in developing risky local media enterprises. But even if this were not the

case, the Commission should not force its preference for a joint venture structure on those who

would prefer the alternative unless the public interest reasons for doing so were far stronger than

they are here.

Clearly, a number of television stations and newspapers have recognized that there are

benefits in combining local content on cable, the internet and other media. See Besen/O 'Brien

Report, at 8-15. As long as the newspaper rule exists, most of these enterprises will have to be

conducted through joint ventures rather than a single integrated company with newspaper and

television divisions.37 The Besen/O 'Brien Report suggests that there are likely to be far fewer of

these ventures, and the ventures that are created are likely to be more limited, than would be true

if the newspaper rule did not exist and more combinations were permitted. This is because, as an

initial matter, the costs of creating and operating a joint venture between newspapers and

broadcast entities are generally too high for the expected benefits of risky and relatively small

new media.38 See Besen/O 'Brien Report, at 17, 21. For new media joint ventures that are

37 The scope of existing newspaper-broadcast joint ventures is often quite limited. For example, it
appears that the joint venture between the Knight-Ridder Mercury News and the CBS owned and
operated station, KPIX-TV, in San Francisco focuses on cross-promotion, but not joint content
development or integration. This is an aggressive joint venture, probably more so than most, and it will
likely head in some of the directions that the Chronicle Company has taken. However, the venture has
taken a long time to get off the ground and will likely take a long time to develop the types of synergies
we have developed, notwithstanding the firm commitment of the joint venture partners.

38 For example, the decision was made with respect to the Gate that it would not be charged for the video
and newspaper content it receives from KRON and the Chronicle until the Gate develops. Supplying
video over the internet is a very expensive proposition because all the work of cutting, processing, and
cataloging the tape must be done by hand. Without access to free video, most local websites won't
engage in this process. See Coate Declaration, ~ 4. It is support like this that a fragile, as yet
unprofitable, venture like the Gate needs and that ajoint venture will have a more difficult time justifying
than will ajointly owned local newspaper and television station.
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launched, the different interests of the venture partners may prevent the most efficient and robust

development of the new media. The divergence of interests may cause each party to under

invest in the venture or take actions that benefit itself alone at the expense of the venture. See

Besen/O'Brien Report, at 17-21. For example, a newspaper might enter into a joint venture

agreement to support a website with the central aim of posting its classified ads. The television

partner might want the website to cross-promote its programming. These goals have little in

common and could lead to a website that added little value for the public.

Whatever the general limitations of joint ventures, the Commission would not be justified

in retaining the newspaper rule even if, in some cases, a joint venture could provide the same

benefits as common ownership. Section 402 of the Act requires the Commission to eliminate

rules that are unnecessary. The Commission must eliminate the newspaper rule unless it can

sustain a 23 year-old finding that the newspaper rule is necessary in the public interest. With

respect to the choice between common ownership and joint ventures, it is inefficient and

arbitrary to force companies to engage in second-best business relationships simply because

those business relationships could provide a way to serve the public interest. Our experience is

that joint ownership of a newspaper and television station provides a far better way to serve the

demand for comprehensive and cutting edge local content than does a joint venture.

* * *
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The Chronicle Company has been able, through ownership of a newspaper and television

station in the San Francisco market, to nurture new local media ventures on the internet and

cable. Those ventures are as yet in their infancy. As technology progresses and the Gate and

BayTV mature, we expect to develop more sophisticated content geared to issues of concern in

Bay Area neighborhoods. Had we not been permitted to own both the newspaper and television

station, we might have tried to create some of the same synergies. But the current absence of

local cable news channels and sophisticated local websites that take full advantage of the online

medium's possibilities suggests that we would have been frustrated in our efforts. We have been

successful because we have had the combined resources and the will to use our existing local

content as fuel for new media that would enrich and transform that content. What today is "new"

and "small" may become large and pervasive and we recognize the need to serve our community

in ways that might replace or modify our current businesses. Whether or not we are right, the

Commission should promptly explore in a rulemaking proceeding how the public may be hurt by

the newspaper rule. Ultimately, the Commission should eliminate this rule because it serves

little or no public interest benefit and deters the creation of highly valuable, albeit initially

unprofitable, local content and local media.

Respectfully submitted,

THE CHRONICLE
PUBLISHING COMPANY

By: )17> I ~ _

't hen A. eiswasser, Esq.
Ellen P. Goodman, Esq.
Philip 1. Rosenthal, Esq.
COVINGTON & BURLING
1201 Pennsylvania Avenue, N.W.
Washington, D.C. 20044-7566
( 202) 662-6000

July 21,1998
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DECLARATION OF JOHN B. SIAS

\, John Sias, Chairman of the Board and Chief Executive Officer of the Chronicle
Publishing Company, do declare as follows:

1. I have served as Chairman of the Board and Chief Executive Officer of the Chronicle
Publishing Company (the "Chronicle Company") for the past three years, after one
year as President and Chief Executive Officer. My responsibilities include overall
management of the company's media interests. These interests are: three daily
papers, the San Francisco Chronicle (the "Chronicle"), the Pantagraph,
Bloomington, IL, and the Telegram and Gazette, Worcester, MA; three television
stations, KRON-TV, San Francisco ("KRON"), WOWT-TV, Omaha, KAKE-TV,
Wichita, KLBY(TV), Colby, Kansas, and KUPK(TV), Garden City, Kansas; two
publishing companies, Chronicle Books and Motorbooks International; a Web-based
interactive service, The Gate (the "Gate"); and the San Francisco area cable
channel, BayTV.

2. The Chronicle has a daily readership of about 1.2 million and is the largest daily
paper in the San Francisco area. KRON reaches more than 2.1 million households
on a weekly basis and is the #1 ranked station in the market, according to Nielsen
Market Research ratings. BayTV has a subscriber base of approximately 1.3 million
households, making it the 21 st ranked cable channel in the Bay Area and the #1
ranked local cable channel. The Gate averages about 2,000,000 hits per day and
reaches about 270,000 Bay Area Internet users each month. It is the Bay Area
content site accessed more frequently than any other.

3. Prior to joining the Chronicle Company in 1993, I had been associated with Capital
Cities Communications and Capital Cities/ABC, Inc. for more than two decades,
serving as Executive Vice President of the Company for a number of years. In
addition, I served as President of its Publishing Division with oversight of seven daily
newspapers, including the Fort Worth Star-Telegram, the Kansas City Star, The
Albany Democrat (Albany, OR), The Oakland Press (Pontiac, MI), The Times
Leader (Wilkes-Barre, PA), The BelleviJIe News Democrat (Belleville, MI), and The
Daily Tidings (Ashland, OR). When Capital Cities acquired ABC, Inc., I became
President of the ABC Television Network Group, a position I held from 1986 until
1993.

4. My background in both print and broadcasting has perhaps given me perspective on
how the Chronicle Company's businesses could work together to produce the most
sophisticated news, information and entertainment products. Generally, I think that
the best way to provide communities with news and information is to build depth
through multiple media outlets within a given community.

5., As a broadcaster, I am aware that the greatest strength and weakness of television
is that it is fundamentally a medium of pictorial intensity. Television stations have an
unparalleled ability to forge connections with their communities. The anchor people
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become the station's faces to the community. They have the ability to focus public
attention on important issues, to provide valuable public service, and to
communicate in ways that other media entities simply cannot. Television news
divisions can bring color, life and immediacy to newspaper stories or to breaking
news that might otherwise go uncovered. Viewers receive this news in an
essentially unmediated fashion. But television clearly has limitations that grow from
the limitations of time. News and information cannot easily be delivered in
enormous depth because of program time constraints. Bandwidth constraints, the
constraints of being advertising-supported, and the native limitations of one way
mass communications make it virtually impossible to overcome television's central
limitation of time. Digital technology may mitigate some of these constraints, but
television will remain both strong because of, and limited because of, its video base.

6 .. Correspondingly, the greatest strength and weakness of a newspaper is the fact that
it is primarily a medium of text and cannot be as timely as an electronic medium. No
other medium renders such comprehensive, thorough or thoughtful coverage of
issues or provides for the same types of community-based services, such as
classifieds or public notices. I was also aware of newspapers' limitations in
communicating -- limitations rooted in the nature of print and the fact that papers
are usually printed on a daily basis.

7'. A local newspaper and television station can enhance the strengths and reduce the
limitations of the other. By sharing information and working on joint projects, they
can provide a much greater database of local information that can then be
disseminated through the distinct voices of each medium.

B. At the Chronicle Company, we have started the process of making our different
media complement each other. When I came to the Chronicle Company, it owned
the Chronicle and KRON under a grandfathered arrangement. However, the
newspaper and the television divisions were highly autonomous in every way. In
recent years, we have been able to develop value-added partnerships between the
two properties, without undercutting their essential editorial and competitive
autonomy.

9. The Chronicle Company has encouraged management to look for ways the different
outlets can collaborate on certain newsgathering and public service issues. The
Chronicle editorial board and the KRON newsroom have remained entirely
independent in the selection of, and approach to, news and other public interest
stories. And they compete vigorously and aggressively in the advertising
marketplace wherever their activities brought them into competition with each other.
But the Chronicle and KRON also try to enhance the news coverage of the other.
Each entity has particular assets. The Chronicle has first-rate columnists, a wide
net of contacts around the Bay Area, talented writers, and an ability to go deeper
into an issue than television airtime permits. KHON has a strong connection with
the community through its anchors, its original programming, its public affairs
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programs, its on-air and off-air community work, and its extraordinarily deep pictorial
and graphic capacities. I believe that each entity can benefit from the talents of the
other, while retaining its unique voice in the Bay Area.

1a.lncreasingly, KRON and the Chronicle are doing special projects together, such as a
series (television and print) about race relations and a series offering unique
perspectives on this year's election. Getting this sort of cooperation has taken a
strong message from the Company's leadership that we expect the two divisions to
cooperate in providing broader, deeper, and more accessible news and information
services to the Bay Area. In addition, for the past five years, the Chronicle and
KRON have collaborated in the charitable effort "A Season of Sharing." Together,
the outlets have underwritten the expenses of a fund raising effort that includes
editorial content in both outlets. We have been able to garner widespread support
(about 8000 gifts) and raise about $3 million each year for the benefit of needy
people in the Bay Area.

11. We neither expect nor want cooperation on certain aspects of newsgathering to
blunt the ability of the Chronicle and KRON to tackle the same issue differently,
choose to cover different issues, or criticize each other. Experience has borne out
this expectation. Just last month, for example, a Chronicle columnist criticized
KRON for having run certain advertisements on a California ballot proposition.
KRON's President wrote a letter to the Chronicle defending KRON's actions and
claiming that the Chronicle columnist had gotten the facts wrong. This exchange
might just have easily taken place between any San Francisco television station and
the Chronicle.

12.ln 1994, we began BayTV, our 24-hour local cable channel, which has local
programs on news, travel, cooking, consumer affairs, politics, community issues,
and arts and entertainment as well as children's programming. BayTV is majority
owned by the Chronicle Company and part owned by Liberty Media. It employs 131
people, approximately 36 of whom are also KRON staff.

13. Although the Chronicle was not involved in the launch of BayTV, BayTV grew out of
the same efforts that underlie the Chronicle's cooperative efforts with KRON. The
Chronicle Company took a substantial chance in launching BayTV. We negotiated
for carriage with the cable company, diverted KRON resources into programming
BayTV, and used KRON staff to support BayTV's development. We thought that
digging deeper into the community by creating synergies between our divisions and
creating new divisions would be worth the risky business of starting and supporting
a cable channel.

14.ln 1997, we combined what had been KRON's website (KRON Online) with the
Chronicle's site (the Gate) into a new and better Gate. The goal of the combination
was to integrate content in a way that would be impossible in either the newspaper
or over the air and in a way that brought entirely novel content to the public. KRON
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Online, like most television station websites, had been limited to program listings,
background information about programs, and selections from programs. Prior to the
combination, the Gate, like most newspaper websites, had been limited to online
presentations of newspaper stories and listings. The combination of the two sites
allowed us to illustrate newspaper stories with video streaming and to provide far
greater depth to television stories using the newspaper's assets. But we went
beyond these sorts of synergies. The refurbished Gate provided for easier public
access to, and interaction with, the Chronicle reporters and KRON staff. The Gate,
KRON and Chronicle staff are beginning to interact in ways that lead KRON or
Chronicle reporters to cover certain stories with an eye to the interactive component
the Gate would provide. This is just the beginning of a new medium that draws on
the best of the older communications technologies.

1~5. We are pleased with what the Chronicle Company has accomplished in the Bay
Area with its excellent newspaper, top-ranked television station, top-ranked website
and popular cable channel. Each of these media adds a different voice to the
market, but shares in some common resources that amplify and add tone to these
voices. In a market with so many and varied media voices, we think that we add
coherence by providing bridges between different perspectives. I believe that we
would have lacked the economic incentive, the personnel, and the experience to
provide as many fora for community information if the Chronicle Company had not
been permitted to own a newspaper and a television station in the same market.

I declare under penalty of perjury that the foregoing is true and correct to the best of my
knowledge and belief.

John B. Sias

July11. 1998
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DECLARATION OF MATTHEW WILSON

I, Matthew Wilson, am Executive Editor of the San Francisco Chronicle, a newspaper
published by The Chronicle Publishing Company.

1. The San Francisco Chronicle (the "Chronicle") and KRON-TV ("KRON"), San
Francisco are commonly owned by the Chronicle Publishing Company. This
arrangement was "grandfathered" when the FCC adopted its newspaper-broadcast
cross-ownership rule.

2. With circulation sales of about 490,000 a day, and a daily readership of about 1.2
million, the Chronicle is the tenth largest daily in the nation (12th counting USA
Today and the Wall Street Journal which lack seven-day service). The newspaper
serves approximately eleven counties in the San Francisco Bay Area.

3. The Chronicle newsroom has a staff of 400. This number includes approximately
150 writers.

4. When I first arrived at the Chronicle in the late 70s, there was little cooperation
between the Chronicle and KRON. Communication with KRON on editorial matters
was discouraged. This meant that promotional and content-sharing opportunities
were missed.

5. The Chronicle and KRON continue to compete for news and advertising with
separate staffs, independent advertising efforts and completely separate operations.
At the same time, cooperation between the Chronicle and KRON has increased in
recent years in a number of ways. For example, although each entity has its own
unique story assignments and enterprise activities, the respective newsrooms also
now share news budgets (i.e., lists of stories that are to be covered that day). This
sharing of news assignments (which have been made independently) facilitates both
print and broadcast coverage of some of the important stories each outlet would be
covering in any event. In some cases, the Chronicle and KRON have produced
"reporting packages" whereby both entities agree to work on a story or special
project. These cooperative projects may produce a better informed story, because
the different reporters often come at the story from different angles. Series such as
About Race and Voice of the Voter have resulted. For viewers and readers, these
series have unique depth and richness. The audience can read detailed stories in
their morning paper and meet subjects face-to-face in the television version. This
combination engages both the intellect and the emotions in ways neither single
medium can. It also gives stories greater impact in a highly competitive and
fragmented media marketplace.

6. The Chronicle and KRON each benefit from the news resources of the other,
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thereby providing the public with a more complete presentation of the news than
would be possible if each operated entirely separately. For example, KRON can tap
the depth of information collected by the Chronicle's much larger newsroom. When
an important event has been covered by a Chronicle reporter, KRON can ask that
reporter to appear on air so that its viewers remain fully informed. Approximately
ten percent of all Chronicle reporters have now made such appearances.
Appearances by Chronicle reporters are especially useful when the news story is
complex -- for example, a state supreme court ruling or a science story. Similarly,
the Chronicle regularly obtains weather information from KRON, relying on KRON's
staff meteorologist and on the greater resources that KRON puts into weather
forecasting.

7. KRON is considering assigning a television camera to the Chronicle so that KRON
can ensure that in some cases it has footage to go with stories that would otherwise
only appear in the Chronicle.

8. The Chronicle and KRON are also cooperating on new media technologies.
Although the Chronicle and KRON remain competitors, common ownership has
permitted senior management to pursue its vision regarding new media and the
Internet. This vision requires the resources of both the Chronicle and KRON.
Common ownership also has helped overcome traditional friction between print and
broadcast journalism.

9. The Chronicle's and KRON's commonly run website especially benefits from the
common ownership of the Chronicle and KRON. When this website, SFGate, first
started, it only carried text from the newspaper and was updated on a daily basis.
With contributions from KRON television, the site has audio and video from the
television station that allows users to hear and see the news. And because KRON
television updates news frequently, SFGate benefits from those frequent updates. I
find it conceivable that the Internet may one day replace broadcast television as the
country's main source of news in a video format and it may well profoundly redefine
how print news is obtained and assimilated. By combining the content and depth of
the newspaper with the immediacy of television, the Chronicle Publishing Company
is trying to anticipate and encourage the formation of this potentially powerful new
medium. Without common ownership of Chronicle and KRON, it would be difficult, if
not impossible, for us to help invent this new medium. Even today, a competitive,
cutting-edge online news website requires the in-depth coverage of a newspaper
and the video content of a broadcaster.

10.Access to vast quantities of in-depth news is essential for a successful news-based
website. Today, SFGate receives substantial content from the Chronicle free of
charge. Indeed, it puts all Chronicle staff-generated news stories online. This is an
important service to our Bay Area audience. The Chronicle also provides archived
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stories from 1995 forward free of charge, because the Chronicle Publishing
Company wants to be the Bay Area's essential source for news and useful
information. The Gate, with its virtually unlimited space for news and information
as opposed to the newspaper's limited number of pages or the television station's
limited air time -- is critically important in fulfilling this vision.

11.As the Internet matures, it is becoming an increasingly visual medium. To continue
to attract an audience, a website now must integrate video with its text. A news
website will not flourish without information in a visual format. If the Chronicle
wanted to create a full-fledged website and had not owned a television station, it
would have had to create the equivalent of one. While any newspaper could in
principle develop the capability to provide visual content to its website, it would not
be cost effective, at least in the short term. Had the Chronicle's site continued on
alone, and we had not owned a local broadcast station, it is unlikely we would have
made the necessary investment to create video content.

12. While having print and video content on a website is important, it is not enough.
Stapling together a newspaper site and a broadcast site will not realize the potential
of a news-based website. Content on the web must be integrated and make
intuitive sense to readers and viewers. When reading about a presidential press
conference on the web, for example, the Internet user wants to click and see and
hear the press conference or the local television news story that summarized the
conference. I am unaware of any simple technological fix whereby two websites can
be combined seamlessly to create the rich experience of a single well-integrated
site. In any event, the issue is not merely technological -- it is journalistic. Deciding
how and what to present and in what format requires many of the same kinds of
judgments that editors and producers make every day for newspapers and
television.

13.lt is hard to see how a joint venture could produce the same result as the common
ownership of a newspaper and broadcast station. Joint ventures are effective for
joint promotion, but are less so for content sharing. It is difficult to make such a joint
venture into a self-sustaining business. Indeed, it would be very difficult to form a
website joint venture with a competitor because, although there may be much to
gain, there may also be more to lose. It is difficult to share information about stories
or advertising with a corporate outsider. In addition, there are various cultural
impediments to the cooperation that is necessary to produce a single well-integrated
website. For example, print and broadcast journalists operate with different
schedules and needs. Newspapers publish once a day, while local broadcasters
update their news on an hourly basis Newspapers place great value on words,
while broadcasters need moving images to be compelling. Furthermore,
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the competitive pressure to be the first to break a story has historically created a
degree of animosity that is hard to overcome absent strong leadership or common
ownership.

14. The common ownership of newspaper and broadcasting entities is especially
valuable to the Internet in its fledgling state. Just as the Chronicle was a pioneer in
helping KRON test its wings in the early days of broadcasting, a newspaper
broadcast combination can help Internet news sites reach maturity. Although a
mature website may not need the assistance of a newspaper or a broadcast station,
that assistance is critical in the embryonic state of the Internet.

I declare under penalty of perjury that the foregoing is true and correct to
the best of my knowledge and belief.

b1.'~."."II',,!,. . . -
J'/ '\

I

Matthew Wilson

July\t.r, 1998
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DECLARATION OF DANIEL ROSENHEIM

I, Daniel Rosenheim, News Director for KRON-TV, San Francisco, do declare as
follows:

1. KRON-TV ("KRON") is the first-ranked station in the San Francisco market
according to Nielsen ratings, serving more than 2.1 million households in the San
Francisco Bay Area. It currently programs more than 25 hours of local news a week
and has 6.5 hours of public affairs programming a week.

2. I have held my present position since 1996. From 1985 until 1996, I held the
positions of economics editor, city editor and managing editor at the San Francisco
Chronicle (the "Chronicle"), the largest daily newspaper in the San Francisco Bay
Area. Prior to that, I was a business reporter at The Chicago Tribune and the
Chicago Sun-Times. The Chronicle and KRON are commonly owned by the
Chronicle Publishing Company.

3. My experience in both print and electronic journalism, and at both the Chronicle and
KRON, has given me an unusual opportunity to see the benefits that common
ownership of a local newspaper and television station in the same market can bring
to news reporting.

4. The Chronicle and KRON function independently of each other and are vigorous
competitors. Each entity takes pride in its newsgathering apparatus and the
journalism it produces, be it exclusive "scoops," "investigations," "analyses" or other
stories. Each has its own sense of mission and audience, and each takes a very
different approach to its coverage.

5. However, during the past four or five years the Chronicle and KRON have begun to
seek areas for cooperation in order to realize the efficiencies of common ownership
(for example, by jointly chartering aircraft or sharing the expenses of a pUblic opinion
poll) and to give added depth to news reports and the coverage of public policy
issues. For example, a lengthy story in the Chronicle might be complemented by an
audio and video interview with subjects in the story on KRON newscasts (and
additionally complemented by a database in KRON and Chronicle's joint website,
The Gate).

6. Together, the Chronicle and KRON have developed a project called Voice of the
Voter, which permits us to cover elections with greater depth and with far more than
the soundbites for which much broadcast news coverage is justly criticized. This
project began four years ago when KRON and the Chronicle, along with a public
radio partner, solicited viewer and reader views on issue pieces on air and in the
paper. The two news organizations also put questions from their audiences to the
candidates that, when asked by both the television station and the newspaper,
became more difficult to dodge. One such question was, "What specific rights, if
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any, should illegal immigrants have?" The refusal of the candidates to answer that
question became front-page news.

7. The Voice of the Voter has since evolved in other directions. The Chronicle and
KRON have given extensive coverage to pUblic transportation issues and have
jointly sponsored public forums, moderated by popular KRON anchors, that were
covered on television and in the newspaper (see attached press release). Chronicle
and KRON have also jointly undertaken a year-long project on race relations called
About Race, which was initiated in part as a result of President Clinton's call for a
national dialogue on race. The Chronicle opened its Ed1torial and Op-Ed pages to
Bay Area residents' comments on race relations. In February, KRON did a related
five-part series in its 6 PM news (see attached press release). KRON and the
Chronicle brought different but complementary dimensions to their coverage of this
Issue.

8.. The Voice of the Voter and About Race projects would be far less likely to have
materialized absent the cooperation between KRON and the Chronicle that has
been fostered by joint ownership.

9. Other examples of cooperation between the two news organizations include the
regular appearance of about six Chronicle columnists or editors on KRON.
Business, food and fashion reporters have all provided original commentary on
KRON (material discrete from the stories they wrote for the paper). Absent
Chronicle's relationship with KRON, it is unlikely the paper's editors would have
permitted this level of "moonlighting." Moreover, the very real cultural differences
between print and broadcast journalists, the existence of different compensation
levels, pension and vacation plans, as well as other significant logistical
impediments, all would have made this level of cross-fertilization very unlikely had
KRON and the Chronicle not been commonly owned and were there not a corporate
mandate to seek such convergence.

10.1, like most managers at KRON and the Chronicle, am motivated to develop
synergies between the two news organizations because I believe it is clearly in the
company's interest and in the public interest. These synergies, which add depth
and quality to news coverage, go beyond the cross-promotions that one sees
increasingly in joint ventures elsewhere. Here, it goes to the development of
fundamental news coverage strategies. The two organizations are beginning to
share logs outlining their daily coverage plans. I anticipate the development of a
joint news coverage desk which will parse the text, audio, still-video and moving
video components of a story and make assignments accordingly. Digital television,
which will allow more than one broadcast stream on a given channel, will speed this
development; so will the existence of Chronicle Publishing's Gate and BaylY cable
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subsidiaries, which will also be part of a complementary mix of news operations, all
of which are commonly owned.

I declare under penalty of perjury that the foregoing is true and correct to the best of my
knowledge and belief.

j~(7(:~~
Daniel Rosenheim

July 9, 1998 San Francisco
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"ABOUT RACE" -- KRON ANCHORS PAM MOORE AND PETE WILSON TO REPORT AN

EXTENSIVE FIVE·PART NEWS SERIES, BEGINNING MONDAY, FEBRUARY 23 ON

"NEWSCENTER 4 AT 6" AT 6:00 P.M. ON KRON, CHANNEL 4

BAyTV AND THE GATE TO PRESENT SPECIAL LIVE PROGRAMMING AND INTERACTIVE FORUMS

DEVOTED TO EXPLORING RACIAL ISSUES

(San Francisco) -- As part of a year-long commitment to examining issues of race relations, KRON

anchors Pam Moore and Pete Wilson will present a special five-part news series on race during the

week of February 23 on "NewsCenter 4 at 6." Featuring nightly segments ranging from eight-to-fifteen

minutes in length, "About Race" will air Monday through Friday, February 23-27 on "NewsCenter 4 at

6" at 6:00 p.m. on KRON, Channel 4.

"KRON has a tradition of doing in-depth reporting on important issues affecting the Bay Area," said

KRON News Director Dan Rosenheim. "OUf year-long commitment to exploring and encouraging

dialogue about race is, we hope, relevant and illuminating. It also has little precedent in commercial

television. Together with BayTV and The Gate, we are providing an ongoing and interactive

examination of racial issues. We hope our efforts will change the way race is covered by the media and

encourage more public discussion of race relations,"

BayTY will devote a live one-hour call-in show each week for five consecutive weeks, and The Gate is

providing an online forum for viewers to interact on the subject of race. Special reports, live programs

and interactive forums include:

"ABOUT RACE"

FrVE-pART NEWS SERIES AIRS MONDAY THROUGH FRIDAY, FEBRUARY 23-27 ON "NEWSCENTER

4 AT 6" AT 6:00 P.M. ON KRON, CHANNEL 4
KRON anchors Pam Moore and Pete Wilson team with KRON Producer/photographer Craig Franklin

and Editor Karyne Holmes to present a five-part news series on race. The "About Race" series begins

\1onday, February 23 on "NewsCenter 4 at 6" at 6:00 p.m. on KRON, Channel 4. Reports include:
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"WHAT IS RACE" -- Monday, February 23 on "NewsCenter 4 at 6" at 6:00 p.m.

"Race IS something we do to each other. It has nothing to do with what our DNA does to us."
-- Dr. Sylvia Spengler, a geneticist at DC Berkeley

Moore shows how race has no significant meaning in science. She hears from geneticists and

psychologists about whether there are scientific links between race and intelligence, athletic ability and

other qualities that are common stereotypes. She explores prejudice and ethnocentricity, and focuses on

an experiment that demonstrates how easily people develop "habits ofprejudice."

"GETTING ON THE SAME PAGE" - Tuesday, February 24 on "NewsCenter 4 at 6" at 6:00 p.m.
"America used to be a melting pot and now it's not anymore. It's multicultural."

-- Diane Ward, a white Bay Area resident

Moore and Wilson look at President Clinton's call for national conversation on race. They show a vast

gap in the way different Americans perceive the realities and problems of other races. They report that

to better understand one another, people must create safe places for exploring their differences.

"DIVERSITY IN THE WORKPLACE" - Wednesday, February 2S on "NewsCenter 4 at 6" at 6:00 p.m.

"Looking around at everyone and noticing that I was the only African American in the whole room.. .I
dealt with it. Then I looked around again and noticed I was the only female in the room."

-- Diversity Dialogue Group member

Moore and Wilson look at how the workplace has become one of the most important places for people

to interact and deal with racial issues. They visit a Diversity Dialogue Group meeting inside a local

company, where employees of different races meet to discuss race relations.

"DIVERSITY IN EDUCATION" - Thursday, February 26 on "NewsCenter 4 at 6" at 6:00 p.m.

"I think teachers are afraid of doing something wrong, saying something wrong. They are scared of
taking that lid off Pandora's Box."

-. Kim Blackwell, a facilitator for the National
Conference's Different and the Same diversity program

Wilson reports on how some schools are adding race relations to the three R's. He visits Longfellow

Elementary School in San Francisco, where twice a week fourth grade students learn about prejudice,

diversity and getting along with others. Wilson looks at the benefits and some of the concerns

surrounding the issue of teaching diversity in schools. more...
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"COMMUNITY COUSINS" -- Friday, February 27 on "NewsCenter 4 at 6" at 6:00 p.m.

"I think people are very prone to say: They should do something about this...somebody should do
something, or the government should do something. But it's really just us. And if I'm not willing to
make an effort, then I really can't expect that other people would."

-- Diane Bock, founder of Community Cousins

Moore profiles Diane Bock, a San Diego mother and housewife who is working to bring together

people of different races. Disturbed by the Rodney King riots, she fonned Community Cousins, a

matchmaking group that helps people and families of one race to fonn friendships with people of

another race. She has helped bring together more than 200 families in the San Diego area and hopes to

soon take her program national.

"TAKE ISSUE" ON BAYTV

HOST PETE WILSON EXPLORES THE TOPIC OF RACE AND TAXES LIVE VIEWER CALLS EVERY

MONDAY AT 8:00 P.M. ON BAYTV, CABLE CHANNEL 3S

For five straight Mondays beginning February 23 on BayTV, Host Pete Wilson will devote a live one

hour "Take Issue" to exploring race. He will feature guest experts and open the phone lines for viewers

to express their questions concerning specific topics of race.

"THE GATE CONFERENCE"

INTERACTIVE FORUM FOR EXPLORING ISSUES OF RACE ON THE WEB AT WWW.SFGATE.COM

The Gate (www.sfgate.com) provides an ongoing "About Race" forum for viewers to talk online with

one another and email KRON, BayTV and The San Francisco Chronicle journalists. The Gate will

feature new and previously published articles from San Francisco Chronicle, video and audio news

segments from KRON and BayTV, and links to Web sites which explore racial issues.

The Gate is the Web site for The San Francisco Chronicle, KRON-TV, BayTV and the San Francisco
Examiner. John Coate is manager of The Gate. George Shirk is news director.

BayTV is Chronicle Broadcasting Company and Liberty Media Company's 24-hour news, sports and
information cable channel, serving 1.3 million households in the Bay Area. Janette Gitler is director of
news and programming. Earl Frounfelter is news director.

KRON is an NBC affiliate, owned by Chronicle Broadcasting Company of San Francisco. Dan
Rosenheim is news director. At Holzer is vice president and station manager. Amy McCombs is
president and general manager.

KRON
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KRON, BAITV AND KRON ONLINE TO PROVIDE SPECIAL "VOICE OF THE
VOTER" ELECTION COVERAGE

"VOICE OFTHE YOTER" PRE·ELECTIONNEWSCASTTO AIR MONDAY,
NOVEMBER 4 AT 6:00 P,M. ON KRON. CHANNEL 4

ELECTION COVERAGE BEGINS TUESDAY. NOYEMBER 5 WITH "NBC NEWS;
DECISION '96" AT 4;00 P,M, ON KRON. CHANNEL 4

(San Francisco) -- KRON, BayTV and KRON Online will provide comprehensive "Voice of

the Voter" Election coverage on Tuesday, November 5, featuring special live newscasts from
KRON's San Francisco, East Bay and South Bay NewsCenters. A special one-hour "Voice of
the Voter" pre-Election newscast will air Monday, November 4 at 6:00 p.m. Election
coverage begins with "NBC News: Decision 96" at 4:00 p.m. followed by complete local
coverage and continuous updates by NewsCenter 4 on KRON, Channel 4, BayTV (Channel
35 on most Bay Area cable systems) and KRON Online (www.kron.com).

KRON. Channel 4

KRON's special "Voice of the Voter" Election coverage will be anchored by KRON's Pam
Moore and Pete Wilson in San Francisco, Suzanne Shaw in San Jose and Emerald Yeh in the

East Bay, with analysis by veteran political reporters Belva Davis and Rollin Post. Local

coverage begins with local updates at 4:22 p.m. and 4:52 p.m.

"Voice of the Voter" Election newscasts will air from 5:22 p,m, to 6:00 p.m. and from 6:22 p.m.

to 7:00 p.m., with "NBC News: Decision '96" airing from 6:00 p.m. to 6:22 p.m.

"NewsCenter 4 Nightbeat" at 11:00 p.m. will provide complete coverage of races for

president, congress, legislature, propositions and local measures and races. The newscast will
feature reports from the camps of presidential candidates, stories on supporters and opponents
of local measures, a close look at controversial state congressional races in the First and 10th

Districts, and an in-depth look at Propositions 209, 211, 215 and Measure 1. Wilson will

report race results for president and state propositions; Moore will report results from San

Francisco and the North Bay; Shaw will report results from the South Bay; and Anchor
Emerald Yeh reports East Bay results from KRON's East Bay NewsCenter.

more...
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BayIY (Channel 3S on most Bay Area cable systems)

BayTV's Election coverage will begin with "BayTV News" with Senior Anchor Evan White at
7:00 p.m. Coverage will continue at 9:00 p.m. with special live reports from around the bay
.- Jennifer Wang in the South Bay, Wes Sims in San Mateo, and Janice Edwards in the East
Bay.

Political Analyst Rollin Post will provide commentary throughout the night from San
Francisco.

BayTV will simulcast KRON's "NewsCenter 4 Nightbeat" at 11:00 p.m. followed by an
election recap.

BayTV will report on major local races and measures, focusing on Measure T, the Devil's Slide
tunnel alternative in San Mateo Cou'nty; Measures A and B, the transit tax measures in Santa
Clara County; Measure E, the hospital governance measure in Alameda County; and
Measures A and B, the bond measures in San Francisco. BayTV will also feature NewsCenter
4 reports on presidential, congressional, state senate, assembly races and propositions.

KRON Online (www.kron.com)
KRON Online will provide results from local races and measures, updated every five minutes.
The site will post breaking political news stories as they happen, RealAudio excerpts of major
victory and concession speeches, and will link to other election-related sites. KRON Online
will also offer an election chatroom and a bulletin board for visitors (Q leave their opinions"

"Voice of the Voter" is a project developed in 1994 by the San Francisco Chronicle, KRON
TV, Channel 4 and KQED-FM Radio to help voters become more involved in the political
process.

KRON Online is KRON's family of sites on the World Wide Web. KRON Online averages
nearly two million hits per month. Ervic Aquino is Webmaster and layout specialist. Rochelle
Teotico is content editor. Steve Kruschwitz is graphic illustrator. Rick Henry is CGI
programmer. Larry Bozman is managing editor. Chuck Eggers is infonnation systems
manager.

BayTV is KRON's 24 hour news, sports and information cable channel, serving more than 1.2
million households in the Bay Area. Judy Grant is director of news and programming. Joe
Fragola is executive producer. Ellen Houser is producer.

KRON is an NBC affiliate, owned by Chronicle Broadcasting Company of San Francisco. Al
Holzer is vice president of news, programming and creative services. Amy McCombs is
president and general manager.

KRON


